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The Client

Flash Foods, Inc., based in Waycross, Georgia,  
operates over 170 convenience stores in Georgia 
and Florida.

The Challenge

Flash Foods challenged GSP to develop a new  
POP campaign for their loyalty card program  
that would entice more customers to sign up,  
and also entice existing cardholders to use the 
card more frequently for gas and store purchases. 
The loyalty cards not only provide customer  
incentives, they are also advantageous to Flash 
Foods since the stores don’t have to pay credit 
card processing fees on their own loyalty cards. 

The Solution

GSP’s new creative campaign “Save Big Fill the 
Pig” created a buzz and generated new interest  
in the GOBlue card. The customer saves money 
and earns rewards every time they use it, creating 
a more loyal customer for Flash Foods. The stores 
end up with more traffic and sales, and less credit 
card fees. Win win for both the store customers 
and Flash Foods. 

Loyalty Card Campaign 
Provides Customer Rewards  
and Increased Store Sales



“Communication with your customer  
is the key to any successful loyalty  
program and GSP has been instrumental 
in providing a clear and impactful  
message to our customers,” said Jeannie 
Amerson, Flash Foods Advertising and 
Loyalty Manager.

“The number of ‘Rewards In A Flash’  
cardholders as well as pump and store 
traffic have all increased since this  
campaign has been in place. GSP has 
helped us educate our customers, who 
are now earning more rewards and  
saving money with each purchase. We 
look forward to a continued partnership 
with GSP.”
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