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THE CLIENT

Circle K Florida has more than 400 stores spread
across Florida that are open 24/7, 365 days a
year. They are one of the eight Circle K regions.
Circle K Florida offers fast, friendly service, and
a quality shopping experience in every one of
their stores.

THE CHALLENGE

Circle K wanted to create the umbrella for a
comprehensive summer ice cold beverage
program. It will capture the customer’s
attention, draw them into the store and
continue sales growth. This will make Circle K
Florida the number one ice cold beverage
destination.

THE SOLUTION

GSP’s Creative and Retail Branding Teams
worked to come up with a concept for Circle
K’s new frozen fountain drinks.

The creative direction was built around the
idea of the giant Thirstfreezer image and
beautifully designed typography. It markets
the idea that this is the “IT DRINK,” the summer
drink you want, the drink you crave, the drink
you will enjoy.

Cool Concepts Promote the 
Summer “IT” Drink



Success Story

2GSP  |  We make retail better ℠

The teams concentrated on two key elements 
in the following areas. The Windows - Design a 
strong double sided window banner that will act 
as an invitation to get the customer into the store 
for a refreshing summer beverage. And the T’s - T’s 
create excitement and interest. Everyone loves T 
shirts, they love to wear them, to collect them, and 
to make a statement with them. Design a t shirt 
for the sales associate that will create buzz in the 
store while marketing the idea that Circle K Florida
is a hip and cool place to stop when you need to 
quench your thirst.


